211 TFHRATIL S
2.11 E-banking
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I Service Fee & Production Cost
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Item No. Service Items Service Functions Service Price Targeted Customers Promotion
KPR AE A, HRAeEE. T | LW ERATHWE RS 1570 H/K
MUARAT. HAIGARATEE L TARITIRS5E [ 1. Online banking daily services: RMB15/month/account;
itk % 2HUERETFE S 10777615 7 .
DZ001 T ERAT I RS Opening corporate online banking, 2. Opening fee for bank-enterprise direct connection: COL‘ orate

Electronic banking channel services |bank-enterprise direction connection, RMB100,000/customer; c s:l:)mers
mobile banking, telephone banking and |3 4R ELIEH # M 45: 20050/ A /MK "
other electronic banking channel 3. Daily services for bank-enterprise direct connection:
business RMB200/month/account
A TFARAT T K A B R K :‘-Cﬁmw&m;’ze Imnﬁh% ws rmlwmw wnﬁﬁ%d T AR SAL 1 Rt 1;2\33111: - I

N ¥ f1 45 . Customer can select either “Supplementary account fund seperation service™ or “Supplementary account fund transaction service”, with only the fee for one of them charged;
FURSS BRGNS, AR 2RI U G0 IS IR SR X AT R M B, S T s
T (D MR EERS, BN 2. Supplementary account fund seperation service: Discount policies depend on the range of the number of accounts. Relevant details are set below:
P 2 W e R
?F ﬁ?j ?& }_. ZJZ ;2;;;“’]? ;Eiﬁx Number of supplementary accounts  Discount package
Ry DE H ~ 0-100/" (&) 12070/ /K
EIK )il iﬁ LR 2 2 6] ﬁjdl% [A] 0 - 100 (inclusive) accounts  RMB120/month/account
. -500/" (& g
o SEIE. TR WEL BUSS—R LIRS R RIS S0070/ /1 A 100500 e oo MRt
ﬂﬂﬁ% (2) X N IR P A AR 1. Supplementary account system services: 500-3000/" (%) 4078/ /K
B 2 25 P o0t B8 It I EAT I 7 | RMB500/month/system; 50-3.000 rimfhgh;ve;gj:j‘]n/tmk hRrvnm/nmmh/;m,um
K, AEPESERE. A R |2 I P R A PIRSS AR T R R K S K 3000 - 7,000 (inclusive) accounts  RMB20/month/account
WAtk fe B, 20070/ 8 /M 7000/ LA 1076/ 3 /K
. . h ’ . . More than 7,000 (inclusive) accounts RMB10/month/account
Provide supplementary account services |2. Supplementary account fund separation service: based 3R A SR s SR IIHEAT IR AR, S T
and associated value-added services for |on the number of supplementary accounts opened, 3. Supplementary account fund transaction service: Discount policies depend on the range of transaction amount. Relevant details are set below:
P - : : . PRI 4 ) R
e THRLATI AR 55 accounts in electronic banking channels, [RMB200/month/account; FHABST |l amacton st of splmentr scoun. Dicout ke
DZ002  |E-banking account value-dded including but not limited to: (1) 3K P R A SRS $EAE B A 0.3% R B, Corporate 011278 (&) A5 A%
. . . million (inclusive) 3% of transaction amount
services Supplementary account management EA=D Y=k J=E e customers I:l/l;f; ;:]\le )00 xl;, 4; e ) 3% of transacts t

services, namely, setting up account
management system for the customer's
internal register and providing funds
transfer between Grade 2 accounts, and
funds transfer, return receipt, voucher,
interest rate calculation, inquiry, tax and
other services between master account
and Grade 2 accounts; (2) Corporate
account receipt and payment control,
that is, to meet customer's need for
control of the flow of funds, establishing
a complete, safe and convenient
payment process for the customer

3. Supplementary account fund transaction service: 0.3%
of the transaction amount, monthly deduction from the
customer's master account

4.0z 20070/ H /0K

4. Account receipt and payment control:
RMB200/month/account

RMB100 - 500 million (inclusive) ~2%o of transaction amount

S~10176 (&) 225 &4 1%

RMBO.5 - 1 billion (inclusive) 1% of transaction amount

10301278 (&) 25 & 410.8%0

RMBI - 3 billion (inclusive) 0.8%o of transaction amount

30501278 (£) A5 & H10.6%0

RMBS3 - 5 billion (inclusive) 0.6% of transaction amount

50~801ZIE (£) %25 &H10.5%0

RMBS - 8 billion (inclusive) 0.5% of transaction amount

80~100Z7C (&) 25 & H40.4%

RMBS - 10 billion (inclusive) 0.4%o of transaction amount

1001ZTCBA L 225 & 110.3%

More than RMB10 billion  0.3%o of transaction amount

47575 1 SE A R IR 5 A ATIR T, BRI P A 22 AT W AR BI5007 (&) LARRY, ATRMKIRR 4G DT, 76 LRI AR b, X ARSI i S T 1-537 ) 9 e 4it 2k
4. Under the precondition that the customer completes the information of supplementary account, a discount of 50% to 90% can be offered for the service price based on the above-mentioned discounts
and the customer’s overall contributions, if the supplementary account has transactions and the deposit reaches RMB500,000 (inclusive) or above;

5. X A AR 2 i e B

5. No fee is charged for the "account receipt and payment control” service
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Annual fee of digital certificate

PR ] AR VTR
WIIE AR 25

Provide digital certificate authentication
service for the operator of corporate
Internet banking

2007C/4F /A% FRER W, BASEEIT I H Yo
RMB200 per year for each certificate; charged in the
month when the digital certificate is enabled every year

XA
Corporate
customers

X BT UEFS R SR 55 S 4 B

Free for digital certificate recovery

DZ004

LT LAY

e-medium cost

NEPHHEUSBKey. ETCHLFFREE
SRS

Provide USBKey and ETC OBU carriers
for customers

1.3 BUSBKEY LA %%:
1. Ordinary USBKey cost:
(1) MA: 4078/3C:
(1) Personal customers: RMB40 each;
(2) X2: 80-9070/3K
(2) Corporate customers: RMB80-90 each
2. A USBKEY LA #%:
2. Bluetooth USBKEY cost:
(1D AN: 5576/
(1) Personal customers: RMB55 each;
(2) X2 80T/
(2) Corporate customers: RMB80 each
AR HEBLEHIUSBKEY (32 = 50070/5C
3. USBKEY specialized for bank-corporate linkage
(corporate): RMB500 each
4RSS (A ST
4. Speedy signature terminal (corporate): RMB50,000
each
5.ETCH TR 2
5. ETC OBU:
15-40070/4>, AR BT X b9 =R
RMB15-400 each, having three charging types:
(1) ZELYTI:
(1) Charged when signing agreement;

(2) ZELM R RMGIE, (EAIE T PR e IR AR L I

Eilid

(2) Give customers for free when signing agreement, but
still charged if the agreement is terminated before
expiration of agreed-upon period;

(3) HBLER . AR s A I ()R phi 2 52 4

FRISHRIRI, MR

(3) Charged when applying for a new one if the old one is

lost, damaged artificially or damaged when the holding
period exceeds the agreed-upon period

oo

All customers

USBKEY LAZ: MAASFR (&) BLER 4wl

USBKey cost: No fee for individuals holding platinum card or above
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II. Cash Management
T H % 5 k%55 H IR%5 7 MRS AHE R AR
Item No. Service Items Service Functions Service Price Targeted Customers Promotion
N PEALIK AR SGREEL A
OB, IR BB AR R
PEEERS, SR RIIIEE
RIH i) DURAER . 7 Rkt
ZRGNNA 24— 7 I H IR Ss
Provide customers with cash LH#R%: 20070/ H/K P AR
DZ005 I 45 AR 55 management services such as account 1. Daily services: RMB200/month/account; Coﬁ]\:\orate
Cash management services management, receipt management, 2.0 H MRS AMETSTH 6k
payment management, investment 2. Project services: no less than RMB50,000/time customers
management, financing management,or
provide cash management project
advice,situation review, program design,
system testing and launch and other
package services
N PSR G — R, 42
BrEFE SRR KSR
e e RES S ML S BT 8007/ /K XA
DZ006 cash pool services Perform centralized management of Based on number of accounts included, Corporate
enterprise funds and provide services RMB800/month/account customers

like fund sweep & cover and account
balance management
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IV. E-commerce
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DZ007

AL R

Annual fee of electronic commercial

draft service

eI K

LR R R R A
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1. Financial institution customers:
Provide services like signing against
acceptance, signing against discount,
signing against pledge, signing against
presentation for payment, inter-bank
discount, re-discount, inquiry on central
bank payer purchase and draft
information and business inquiry;

2 AR AR R
HE . AGUHIE . BCE. HPEIL.
I TSN E LN 2N N ENDWIE
ERAM, WFPHEE LIRS

2. Non-financial institution customers:
Provide services like application for
draft, application for acceptance,
collection, endorsed transfer, application
for discount, pledge, presentation for
payment and draft information inquiry
and business inquiry

LA 100078/4E/F s

1. Financial institution customers: RMB1,000 per year for

each customer ;

2AEERHI R 200 7T/4F/ P

2. Non-financial institution customers: RMB200 per year

for each customer.

PPN
Corporate
customers
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M. ERESmE%
IV. E-commerce financial services
Tt H 95 MR 2515 H g5 A 7 55 i XA B
Item No. Service Items Service Functions Service Price Targeted Customers Promotion
AT SR PRI EEE, &
L ARG, ITERAY R, fELkiE |1 HRIRSS: 100070/7 )/ A 5
REHE RS, LMEHRYER 75K, |1. Daily services: RMB1,000/merchant/month;
R PICRATE . g, FE [238ERS: (D BTRESIE RS METS5HI
@I R RGN ELEE T (K
T 45 100 E IR %5 55 T SR BERR IR 55 2. Value-added services: (1) E-commerce project services:
Provide e-commerce customers with no less than RMB50,000/time;
N financial management, customer (2) HFHEARRS: STumAE XARF
DZ008 ;:E_ gfm%r}iii vices management, payment transfer, order (2) Electronic bidding services: RE/IBS0,000/project Corporate
management, online financing and other |3. 154 Z IR S5 . AMET-5 73 70/4F customers
daily services, and according to 3. E-commerce butler service fee: no less than
customer needs, provide customer RMB50,000/ year
situation review, professional A PEEE TR S ANE A RS F N S S8
consulting, platform construction 0.2%-1%HSHL
program design, system testing and 4. Cross-border e-commerce foreign exchange payment:
launch and other e-commerce project 0.2%-1% of the RMB settlement amount
services or electronic bidding services

it
Note:

LA R, BRSO A RE R B IE R,
1.Unless otherwise stated, promotions for gold card and platinum card above are for debit card only.
23T RATIEIC R R B RO BOR LUE AR T AT 5O .

2.The brochure/flyer should be taken as the final version of the preferential policies of themed debit cards and co-branded cards.




